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Note for Alleyne-Chin, Irish _ 

From: Allcyne-Chin, Trish 

Date: Fri, Aug 26, 1994 10:11 A^v^ 

Subject: To do list from 8/25/94 MRCA meeting 

To: Turner, Jonathan 


Jon: these are my notes from yesterday’s meeting. Plea.se add anything I have forgotten. 
Check #2b for accuracy. 

1. MICHIGAN 'price and median price of shifted volume 

X NON-LOYAL TRANSACTIONS - produce mean and median prices 
produce transactions print out of 53 Marlboro loyal buyers than made discount purchases 
b) Do distribution of nondoyal tran.sactions 

- For Marlboro buyers - gross price paid on Marlboro transactions and Net price paid 
on Discount transactions, absolute gap and % gap 

- For Discount buyers - Deal and non-deal transactions and look at net price, absolute 
gap and % gap 

3. Brand Equity Tracking by SDI Development- Split counti 7 into 3 buckets based on 
Marlboro and Discount 6MM Shipment SDI - do 4-vveek, 8-week and 16-vveek statics 

4, Gross price of Marlboro by different trade classes broken out by exclusive, highly loyal 
and moderately loyal transactions. Produce histogram of standard deviation of prices. 

I Short term response model - break out incentives and free volume 




Source: https://www.industrydocuments.ucsf.edu/docs/kjgj0004 
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